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Rutherford Wine Company Launches Low Alcohol, Low Calorie Wine Brand
Napa Wine Company Introduces California Sessions

Napa, California, February 2, 2023 — Rutherford Wine Company is excited to introduce California
Sessions (CA Sessions), their newest brand that offers low calorie, low alcohol wines.

With the rise in popularity of “Dry January” and “Sober September”, Rutherford Wine Company wanted
to create a brand that embraces an active lifestyle and allows consumers who are conscious of what
they eat and drink to feel good about their choice of wine.

The brand which consists of two wines, “All Day” Cabernet Sauvignon and “All Day” Chardonnay is an
homage to the two allowable drinking periods for shell production workers in England during World War
I. Both wines have 10.5% alcohol by volume and contain 93 calories and 2.7 grams of carbohydrates per
5 oz. serving.

“We wanted to craft wines that have an all-day drinkability with lower alcohol and fewer calories
without sacrificing the flavor of the wine,” said Nick Berube, Director of Marketing for Rutherford Wine
Company. “Through many consumer tasting panels, CA Sessions consistently ranked first in flavor. We
don’t think few calories and less alcohol should equate to lesser quality.”

While overall wine sales are negative 1% in the latest 52-week (12/31/22) Total US xAOC, the wine
category with calorie declarations on the bottle is up 27%. “We’ve seen tremendous growth in this wine
category,” remarked Morgan Zaninovich, General Manager, whose family owns Rutherford Wine
Company. “We’ve kept a close eye on the trends and what today’s wine consumer is looking for. This
was the perfect time to launch this brand as we believe the category will only continue to grow in sales.”

The bright, fun packaging was designed not only to be eye catching but also speaks to the Zaninovich
family’s commitment to sustainability. “Not only do consumers want lower calorie, lower alcohol wine
options, they want to know the producer is socially responsible; that is why we are using lighter glass
and have chosen to do away with the capsule. The lifestyle that this brand speaks to is holistic in
nature,” Berube said.

CA Sessions can be found in grocery stores and bottle shops nationwide.

HitH
About Rutherford Wine Company

Family owned and managed for three generations; Rutherford Wine Company is dedicated to the art of
crafting fine wine. Based in Napa Valley’s renowned Rutherford appellation, their extensive portfolio
includes Rutherford Ranch, Scott Family Estate, Predator Wines, Rhiannon Red Wine, Lander-Jenkins,



Silver Buckle, Four Virtues Wines and Round Hill California wines. The range of brands showcases the
diversity of California’s many appellations and the unique personality of each site. These acclaimed
wines come from a family who is committed to sustainability, both at the winery and in the vineyard.
The winery is certified as California Sustainable Winegrowing (CCSW) and the estate vineyards are a
combination of sustainable, organic and fish friendly.

For more information visit www.rutherfordwine.com
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